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GITB 2019 Highlights

 • The 11th edition of the Great indian Travel Bazaar was successfully held from April 28-
30, 2019 at Jaipur, Rajasthan. it was jointly organized by the Department of Tourism, 
Government of Rajasthan (Host State), the Ministry of Tourism, Government of 
India, and Federation of Indian Chambers of Commerce and Industry (FICCI). It 
is supported by the Hotel & Restaurant Association of Rajasthan (HRAR), Indian 
Heritage Hotels Association (IHHA) and Rajasthan Association of Tour Operators 
(RATO).

 • Mr. D B Gupta, Chief Secretary, Government of Rajasthan, graced the occasion as 
the Chief Guest at the Inaugural of GITB on April 28, 2019 at The LaLit, Jaipur. 

 • Mr. Suman Billa, Joint Secretary Tourism, Government of India inaugurated the 
Exhibition on April 29, 2019 along with Ms. Sreya Guha, Principal Secretary–
Tourism, Art & Culture, Government of Rajasthan, Ms. Aashima Mehrotra, Director, 
Ministry of Tourism, Government of India and Dr. Jyotsna Suri, Past President, 
FICCI; Chairperson, FICCI Tourism Committee & CMD, The Lalit Suri Hospitality 
Group, and declared the exhibition open to B2B meetings.

 • A FICCI- Yes Bank Knowledge Report on ‘India Inbound Tourism: Unlocking the 
Opportunity’ was released by the dignitaries at the Inaugural of GITB 2019. 

 • The Great Indian Travel Bazaar 2019 had 290 foreign tour operators from 47 countries 
participating as foreign buyers. They interacted with 260 registered Indian sellers of 

Left to right:  Dipak Deva, Co-Chairman, FICCI Tourism Committee and Managing Director, SITA, TCI & Distant 
Frontiers, Dr. Bhanwar Lal, Director-Tourism, Government of Rajasthan, Ms. Aashima Mehrotra, Director, 
Ministry of Tourism, Government of India, Ms. Sreya Guha, Principal Secretary–Tourism, Art & Culture, 
Government of Rajasthan, Mr. D B Gupta, Chief Secretary, Government of Rajasthan, Dr. Jyotsna Suri, Past 
President, FICCI; Chairperson, FICCI Tourism Committee & CMD, The Lalit Suri Hospitality Group, Mr. Randhir 
Vikram Singh, Co-Chairman, FICCI Rajasthan State Council and Joint Managing Director, Mandawa Hotels, Mr. 
Dilip Chenoy, Secretary General, FICCI.
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tourism from across the country, state governments of Rajasthan, Odisha, Gujarat, 
West Bengal, Madhya Pradesh, Punjab, Chandigarh, Goa, Tamil Nadu, Kerala and 
Karnataka along with the Ministry of Tourism, Government of India. 

 • Other dignitaries who also graced the Inaugural Session were Ms. Sreya Guha, 
Principal Secretary–Tourism, Art & Culture, Government of Rajasthan, Ms. Aashima 
Mehrotra, Director, Ministry of Tourism, Government of India and Dr. Bhanwar 
Lal, Director-Tourism, Government of Rajasthan along with Dr. Jyotsna Suri, Past 
President, FICCI; Chairperson, FICCI Tourism Committee & CMD, The Lalit Suri 
Hospitality Group, Mr. Dipak Deva, Co-Chairman, FICCI Tourism Committee and 
Managing Director, SITA, TCI & Distant Frontiers, Mr Randhir Vikram Singh, Co-
Chairman, FICCI Rajasthan State Council; General Secretary, Indian Heritage Hotels 
Association (IHHA) and & Joint Managing Director, Hotel Castle Mandawa Pvt Ltd. 
and Mr. Dilip Chenoy, Secretary General, FICCI. 

 • His Excellency Mr. Kenji Hiramatsu, Ambassador of Japan to India and Mr Hiroshi 
Tabata, Commissioner, Japan Tourism Agency, Ministry of Land, Infrastructure, 
Transport and Tourism also graced the Inaugural Session with their presence. 

 • There were 11236 prescheduled and structured B2B meetings held between the 
Buyers and Sellers on April 29th & 30th, 2019 at the booths of the Sellers. 

 • A special showcasing of the Palace on Wheels with an interaction between Rajasthan 
Tourism, led by Ms. Sreya Guha, Principal Secretary–Tourism, Art & Culture, 
Government of Rajasthan  and Dr. Bhanwar Lal, Director-Tourism, Government 
of Rajasthan, and the  foreign tour operators, was held on April 29,2019 at the 
Durgapura Station, Jaipur. 

 • The foreign buyers undertook a post event FAM tour organized by the Rajasthan 
Association of Tour Operators (RATO) that covers the tourism destinations of 
Rajasthan spread over 3 itineraries. 

 • Mr. D B Gupta, Chief Secretary, Government of Rajasthan, announced that the 
12th edition of GITB will be held from April 19th to 21st, 2020 at Jaipur, Rajasthan. 
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Foreign Buyer’s Feedback
Analysis
In the Great Indian Travel Bazaar ‘19, there were 290 foreign buyers participated from 47 
countries. The country list is given below:
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1. Degree of Achievement and Outlook

a. Achievement of business objective 

All the respondents (100%) responded that their business objective was achieved at the 
Travel Bazaar.
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b. Willing to participate again
 96.80% of the respondents said that they were willing to participate again. 
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2. Business success of the Travel Bazaar

a.	 100%	fulfilment	of	the	pre-scheduled	meetings.

97% responded that all (100%) of their pre-scheduled meetings took place.

100% fulfillment of the pre-scheduled meetings at GITB’19

Quality of the business queries received at GITB’19

Yes 97%

No 3%

b.	 Quality	of	the	business	queries	received.		

All the international buyers (100%) rated the business queries received at GITB ’19 from 
‘Good’ to ‘Excellent’.
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3. Destination discussed at GITB’19

Out of the Sellers who responded, 36% indicated North India including Rajasthan as the 
most widely discussed destination. This was followed by 29% of the sellers who discussed 
South India. West India and East/North East India were discussed by 15% and 20% of the 
respondents respectively.

Segment discussed at GITB’19

Destination discussed at GITB’19

c.		 Segments	discussed	(FIT/GROUP/	MICE)

The most discussed segment at GITB ‘19 was FIT at 52% followed by Group at 36

All 4%

FIT 52%

GROUP 36%

MICE 8%

North India
36%

South India
33%

West India 
11%

North East 
India 14%

All 6%
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4. Areas of Tourism discussed

Leisure and Cultural Tourism were the most widely discussed at 19%, closely followed 
by Luxury Tourism at 16%. Adventure, Wildlife, Safaris and Ayurveda were also popular 
among the products discussed at GITB.

5. Overall Impression; Management and Venue Facilities 

a. 98.92% of the respondents found the management of the Travel Bazaar to be ‘Good’ 
or ‘Excellent’. 

b. 97.01% rated the facilities at the venue as ‘Good’ or ‘Excellent’.
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Tourism 11%

Leisure Tourism 
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Cultural 
Tourism 19%
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Quality of infrastructure at the exhibition’19
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1. Category wise break down of Indian Sellers at GITB’19

Indian Seller’s Feedback Analysis 

Cateogory wise break down of Indian Sellers at GITB’19

Hotels Hotels &
Resorts

Heritages
Hotels

Resort State
Governments

Tour 
Operators

Others

1.59%
4.38%

21.91% 12.75% 11.95% 10.36% 37.05%

2. Achievement of business objective at GITB’19
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Achievement of business objective at GITB’19

There were 290 sellers who participated with 302 booths in GITB ’19; below is the 
breakdown by category. 

An overwhelming 94.17% responded that their business objective was achieved at the 
Great Indian Travel Bazaar.



16  |  The Great Indian Travel Bazaar’19

��

th11  Edition

4.	 Is	your	company	participating	for	the	first	time	in	the	exhibition	at		
 GITB’19

About 71% of the respondents have participated in previous editions of GITB and 29% 
are	participating	for	the	first	time	indicating	that	Sellers	find	value	in	such	participation.	

3. Willing to participate again at GITB’20

96.23% of the respondents said that they were willing to participate again.

Participate in next GITB’20

Is your company participating for the first time in the 
exhibition at GITB’19
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5.	 100%	fulfillment	of	the	pre-scheduled	meetings	at	GITB’19

95.16% responded that all (100%) of their pre-scheduled meetings took place.

100% fulfilment of the pre-scheduled meetings at GITB’19
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6. Quality of the business queries received at GITB’19

Majority of the Indian Sellers 100% rated the business queries received at GITB ‘19 from 
‘Good’ to ‘Excellent’.
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8. Destination discussed at GITB’19

Out of the Sellers who responded, 36% indicated North India including Rajasthan as the 
most widely discussed destination. This was followed by 29% of the sellers who discussed 
South India. West India and East/North East India were discussed by 13% and 2%. All 
other 20% of the respondents respectively. 

7. Segment discussed at GITB’19

The most discussed segment at GITB ’19 was FIT at 32.10 followed closely by FIT/Group at 
41.84% and FIT/GROUP/MICE at 26.02%.

Destinations discussed at GITB’19

Segment discussed at GITB’19
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9. Quality of infrastructure at the exhibition’19
a.	 93.89%	of	the	respondents	found	the	management	of	the	Travel	Bazaar	to	be	‘Good’	or	

‘Excellent’.	

b.	 88.31%	rated	the	facilities	at	the	venue	as	‘Good’	or	‘Excellent’.

Overall Impression : Quality of Infrastructure at the exhibition 
Management & Venue
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Inaugural of 
GITB 2019
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Dr Jyotsna Suri 
Past President, FICCI; 
Chairperson, FICCI Tourism 
Committee & CMD, The Lalit Suri 
Hospitality Group

Inaugural of GITB 2019

Dr. Jyotsna Suri, Past President, FICCI; Chairperson, FICCI Tourism Committee & CMD, 
The Lalit Suri Hospitality Group, welcomed the gathering to the 11th edition of The 
Great Indian Travel Bazaar which has evolved into one of the biggest Inbound B2B Travel 
platforms. She expressed her gratitude to the Ministry of Tourism, Government of India 
and the Department of Tourism, Government of Rajasthan for the continuous support to 
GITB and bringing it to the level where it is today. 

She welcomed the 290 hosted buyers from 48 countries and the sellers from the Indian 
tourism fraternity including the State Governments of Odisha, Gujarat, West Bengal, 
Madhya Pradesh, Punjab, Chandigarh, Goa, Tamil Nadu, Kerala and Karnataka who are 
exhibiting at GITB along with their tourism stakeholders. 
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Ms Aashima Mehrotra 
Director, Ministry of Tourism, 
Government of India

Ms Aashima Mehrotra, Director, Ministry of Tourism, Government of India, in her 
Address, said that while India has a number of tangible tourism products it also has 
intangible products like folklore, cuisines, culture and customary traditions. The 
Ministry is endeavouring to provide the global tourist these new experiences. Tourism is 
a major engine of economic growth and an important source of employment and foreign 
exchange earnings in India. The Ministry has worked earnestly for facilitating tourism in 
India and the important objectives include augmenting tourism infrastructure, easing of 
visa regime, assurance of quality standards in services of tourism service providers, and 
most importantly, ensuring the safety and security of tourists. 

The Ministry of Tourism is also according high priority for holistic development of tourist 
destinations into world class destinations by achieving synergy and convergence with 
the Central Ministries, State Governments and stakeholders as a collaborative effort. The 
Incredible India’s new website has been made more user-friendly and interactive for the 
ease of the tourists.
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Ms. Sreya Guha 
Principal Secretary–Tourism, 
Art & Culture, Government of 
Rajasthan

Ms. Sreya Guha, Principal Secretary–Tourism, Art & Culture, Government of Rajasthan, 
in her Keynote Address spoke on the uniqueness of Rajasthan’s culture, cuisine, music, 
crafts, heritage and tradition. Festivals which are indigenous to the state have been 
promoted such as the Udaipur World Music festival and the Jaipur Literature Festival. 
The State is also taking initiatives to enhance the visitor experience such as developing 
more niche festivals in other destinations, linking the preservation of intangible cultural 
heritage to develop new destinations, thrust to eco-tourism and adventure tourism by 
developing	new	products	 like	 leopard	safari	and	showcasing	 for	 the	first	 time,	digital	
travel start-ups that will attract a younger segment. The State Government is also 
currently focused on creating an all-inclusive digital database for the State which will 
provide a seamless experience to the traveller

Ms Guha said that the tourism industry has witnessed a record growth of 9.4% in domestic 
arrivals and 8.97% in international arrivals in 2018. A new tourism policy for the State is 
being developed that will further serve the growth in tourism.
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Mr. D B Gupta,  
Chief Secretary, 
Government of Rajasthan

Mr. D B Gupta, Chief Secretary, Government of Rajasthan, gave the Inaugural Address 
as the Chief Guest.  He complimented on the success of GITB and stated that it has 
emerged as the leading inbound tourism mart. He is proud that Rajasthan Tourism had 
signed the 5-year MoU with FICCI last year, to continue GITB from 2020 to 2024 with 
Rajasthan as the Host State. 

He said that the Tourism and Hospitality sector in Rajasthan is important for creating 
employment and empower people at the grassroot level. For the same amount of 
investment, Tourism is a smokeless industry that creates more jobs as compared to the 
traditional manufacturing sector. Tourism creates jobs in the rural areas and generates 
more jobs for women. 

Tourism can drive the economic growth of the state. Tourism infrastructure development 
has accorded high priority in the State. Mr Gupta said that in 2018-2019, as many as 
83 development works related to tourism infrastructure have been undertaken. The 
Union Ministry of Tourism has provided a support of INR 448 crores for various tourism 
products. 

The tourism efforts also extend to the proactive promotional national and international 
campaigns. The State received 1.57 million foreign tourists and 50 million domestic 
tourists in 2018. 

Mr. D B Gupta announced that the 12th edition of the Great Indian Travel Bazaar will 
be held on April 19 -21, 2020 at Jaipur.
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Mr. Randhir Vikram Singh 
Co-Chairman  
FICCI Rajasthan State Council 
and Joint Managing Director 
Mandawa Hotels

Mr. Dipak Deva,  
Co-Chairman, FICCI Tourism 
Committee and Managing 
Director, SITA, TCI & Distant 
Frontiers

Mr. Randhir Vikram Singh, Co-Chairman, FICCI Rajasthan State Council and Joint 
Managing Director, Mandawa Hotels, gave the Vote of Thanks.

The Inaugural Session was moderated by Mr. Dipak Deva, Co-Chairman, FICCI Tourism 
Committee and Managing Director, SITA, TCI & Distant Frontiers. 
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Release of FICCI - Yes Bank 
Knowledge Report



28  |  The Great Indian Travel Bazaar’19

��

th11  Edition

Left to right: (front) Dr. Bhanwar Lal, Director-Tourism, Government of Rajasthan, Ms. Aashima Mehrotra, 
Director, Ministry of Tourism, Government of India, Ms. Sreya Guha, Principal Secretary–Tourism, Art & 
Culture, Government of Rajasthan, Mr. D B Gupta, Chief Secretary, Government of Rajasthan, Mr Hiroshi 
Tabata, Commissioner, Japan Tourism Agency, Ministry of Land, Infrastructure, Transport and Tourism, Dr. 
Jyotsna Suri, Past President, FICCI; Chairperson, FICCI Tourism Committee & CMD, The Lalit Suri Hospitality 
Group, His Excellency Mr. Kenji Hiramatsu, Ambassador of Japan to India, Mr. Randhir Vikram Singh, Co-
Chairman, FICCI Rajasthan State Council and Joint Managing Director, Mandawa Hotels, and Mr. Dilip Chenoy, 
Secretary General, FICCI.

Second row: Mr. Dipak Deva, Co-Chairman, FICCI Tourism Committee and Managing Director, SITA, TCI & 
Distant Frontiers and Mr Bhupesh Rathore, President & Head, Strategic Government Advisory, Yes Bank.

A FICCI- Yes Bank Knowledge Report on ‘India Inbound Tourism: Unlocking the 
Opportunity’ was released at the Inaugural of GITB 2019 by Mr. D B Gupta, Chief Secretary, 
Government of Rajasthan along with Ms. Sreya Guha, Principal Secretary–Tourism, Art & 
Culture, Government of Rajasthan, Ms. Aashima Mehrotra, Director, Ministry of Tourism, 
Government of India, Dr. Bhanwar Lal, Director-Tourism, Government of Rajasthan, 
Mr. Kenji Hiramatsu, Ambassador of Japan to India, Mr Hiroshi Tabata, Commissioner, 
Japan Tourism Agency, Ministry of Land, Infrastructure, Transport and Tourism, Dr. 
Jyotsna Suri, Past President, FICCI; Chairperson, FICCI Tourism Committee & CMD, The 
Lalit Suri Hospitality Group, Mr. Dipak Deva, Co-Chairman, FICCI Tourism Committee and 
Managing Director, SITA, TCI & Distant Frontiers, Mr Randhir Vikram Singh, Co-Chairman, 
FICCI Rajasthan State Council; General Secretary, Indian Heritage Hotels Association 
(IHHA) and & Joint Managing Director, Hotel Castle Mandawa Pvt Ltd., Mr. Dilip 
Chenoy, Secretary General, FICCI and Mr Bhupesh Rathore, President & Head, Strategic 
Government Advisory, Yes Bank. 

Release of FICCI – Yes Bank 
Knowledge Report
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The FICCI – Yes bank study proposes the following for the way forward: 

Rapid	growth	in	India’s	Travel	&	Tourism	sector	over	the	recent	years,	significant	jump	
in international rankings, and rise in the Travel & Tourism GDP are testimony of India’s 
enormous potential in the sector. However, there is a much greater opportunity available 
which can propel India among the top ranked tourism destinations in the world and also 
position as a preferred tourist destination. Systematic growth and maintenance of key 
tourism destinations, sustainable development of Tourism destinations, and heightened 
focus towards promoting the emerging avenues of tourism will be essential towards 
unlocking the true potential.

The growth in India’s travel & tourism sector has largely been driven by domestic 
tourists. Foreign tourists still account for a limited share as compared to some of the top 
ranking countries. The Government of India intends to achieve the ambitious target of 
1% foreign tourist arrivals in world’s international tourist arrivals by 2020 and increase 
it to 2% by 2025. In 2017, India’s share stood at 0.76%, which highlights that there is a 
potential gap that needs to be bridged.

In order to achieve this target and make India a Tourism Superpower, coordinated and 
concerted efforts on multiple fronts will be required.

1. Tourism Competitiveness Index/ Ease of Doing Business (EoDB) Rankings for 
States/ UTs: Ministry of Tourism, on the lines of WEF Tourism Competitiveness Index, 
identify parameters according to the Indian Tourism landscape for developing a Tourism 
Competitiveness Index or EoDB Ranking mechanism. The parameters may include policy 
measures for developing tourism & related infrastructure, availability & ease of land 
allotment process, project approval mechanism, grievance addressing mechanism, 
measures to improve safety & security of tourists, and other initiatives towards the 
growth & development of the sector. Information from districts & states can be collected 
and published in a standard format. This will result in easier decision making for investor 
as well as promote the spirit of competitive federalism and encourage states to take 
accelerated measures in tourism sector.

2. Creation of National Tourism Authority & Advisory Council: A central level body can 
be created under the ambit of Ministry of Tourism which includes representatives from the 
Government and private sector. The private sector representatives should include experts 
from different tourism segment, including traditional and emerging, so as to incorporate 
specific	inputs	for	thematic	development.	The	body	should	also	include	representatives	
from other ministries such as Ministry of Shipping; Ministry of Environment, Forest & 
Climate Change, etc. for greater coordination. The advisory council will provide inputs 
for policy level decision making and also be approving authority for large scale projects.

3. Incentivize Private Sector Participation: Government should incentivize private 
players to invest in unserved/ under-served tourism projects. Further, a different 
incentive structure can be adopted for sustainable development of the lesser explored 
destinations. For instance, interest subvention scheme can be introduced for small 
tourism projects like community homestays, RO-RO and boat operators. Additional 
incentives, like additional interest subvention post COD, can be provided to projects 
(including new hotels and resorts) at tourist destinations with limited tourist facilities 
and connectivity.
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4. Rationalizing GST for Hotels: GST applicable on hotels varies according to the room 
tariff. Rooms with tariff INR 2,500 - 7,500 per night attract a rate of 18% and rooms with 
tariff of INR 7,500 and above per night attract a rate of 28%. This makes the premium/ 
luxury hotels and resorts in India among the most taxed in the world, higher than cities 
such as New York, London and Paris. Further, the tax on hotels in other Asian countries 
such as Thailand, Singapore, Malaysia and China is much lower in the range of 6-7%. This 
makes the segment less competitive as compared to other Asian peers. It is therefore 
recommended to reduce GST with a ceiling of 18% on hotel rooms to make the segment 
more competitive and keep aspirational luxury travel within the reach of a wider customer 
segment.

5. Land Bank Repository: Availability of a suitable land parcel is the preliminary step 
for assessment towards development of a tourism project. While few states regularly list 
the available land banks on their websites, the availability of updated information is 
a	challenge.	A	tourism	specific	land	banks	needs	to	be	developed	and	made	accessible	
over an interactive web platform. This will enable the investor to assess the preliminary 
viability of their projects basis the nature and location of land parcel without physically 
visiting the site in the initial stages. This needs to further be supported by appointment 
of	a	nodal	officer/	land	officer	to	facilitate	site	visits	by	investor	and	address	queries	from	
‘Inception to Commissioning’.

6. Greater Coordination at State Level: India ranks 104th in ‘Prioritization of Travel & 
Tourism’ pillar of WEF Travel & Tourism Competitiveness Report 2017. There is a need for 
focused initiatives towards prioritizing Tourism sector across all levels of Government. 
While	 the	Centre	needs	 to	finalize	 the	National	 Tourism	Policy,	States	will	 remain	 the	
driving force behind implementation of tourism developmental initiatives in their 
respective regions. It is therefore important for states to have greater coordination 
between policy-roadmap-budget for effective implementation and timely completion of 
initiatives.

7. Upgrading Government-owned Infrastructure through Private Sector Participation: 
State tourism departments and associated agencies (such as the ones maintaining forest 
bungalows, etc.) maintain a large inventory of tourism infrastructure. A large number of 
such resources are at exquisite locations with immense tourism potential, but are lying 
idle or in bad shape. Operation and maintenance of such properties can be outsourced 
to private sector which would result in better upkeep of such properties, enhanced 
economic activity and also boost room inventory.

8. Industry-oriented Skill Development: Due to its multiplier impact on job creation, 
it is critical for the local workforce to be skilled as per the industry demands. This also 
holds true vice versa as growth of the sector, as envisioned by the Government and the 
industry, will only take place if there is an adequate pool of skilled workforce available. 
Hence, local skilling needs to be taken up on priority in consultation with the industry to 
train	on	specific	skills	required	for	development	of	thematic	and	niche	tourism	products.

9. Supporting Small Enterprises: Several initiatives are being undertaken to promote 
inclusive development of the tourism sector, such as homestay policies, skill development 
etc. To further support small enterprises and regional communities, there is a need 
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for special provisions and incentives so as to enable access to cheaper credit. Further, 
facilitating ancillary industry linkages, such as use of local farm produce, handmade 
soaps, art & crafts etc. by hotels & restaurants will lead to holistic development of the 
regions and thereby truly making tourism as the growth engine of the economy.

10. Leveraging Social Media to Boost Inbound Tourism: Social media should be 
leveraged to promote highly customized content based on user behavior. Social media 
influencers,	particularly	travel	bloggers	on	Instagram,	have	huge	following.	An	annual	
conclave	of	 such	 influencers	 can	be	organized	 in	 India	 along	with	personalized	 tours	
for them to promote India’s tourist destinations through their channels. Content 
proliferation	 through	 such	 influencers	 will	 reach	 to	 a	 large	 and	 targeted	 segment	 of	
potential travelers.

11. Technology Penetration in Tourism Sector: Technologies such as Big Data Analytics 
and	Artificial	Intelligence	should	be	employed	to	deliver	insights	into	consumer	behavior,	
spending pattern, duration of stay, preferred destinations according to region/ country 
of origin/ age group, etc. These insights should be used to curate targeted promotion 
& publicity campaigns. Further, creation of a cashless ecosystem for tourists and 
technologies like Augmented Reality (AR) and Virtual Reality (VR), Internet of Things 
(IoT), wearable devices for tourists etc. can be utilized to enhance service quality and 
delivery leading to enhanced tourist experience, effective promotion and increased 
sense of security among tourists.

12. Combined VISA Option: India is largely a long-duration destination for foreign 
travelers. Tourist destinations with good air connectivity may be promoted as short-haul 
destinations. Further, India can work with other member countries of BIMSTEC, SAARC 
and ASEAN to offer ‘Combined Visa’. Such visa will result in conversion of stopovers to 
short-haul visits and will also add India on itinerary of tourists on long visits to the 
South Asian region.

13. Focus on Source Markets: Promotion & Publicity campaigns should be customized 
according to the trends and requirements in the source markets. For instance, China is 
the world’s largest outbound market and accounted for USD 258 billion in international 
tourism Expenditure in 2017115. However, Chinese tourist arrival to India has declined 
recently. Therefore, campaigns should be structured around attracting tourists from large 
outbound tourism markets in the world, showcasing tourism products based on their 
preferences. For instance, Australia has developed China 2020 strategic plan to boost 
inbound tourist arrivals from China through various interventions. Similar approach for 
attracting tourists from focus markets can be adopted by India as well.

14. Focus on North East India: With the implementation of RCS UDAN scheme, air 
connectivity in North East has received much needed boost. Except for Guwahati, the 
hospitality industry in rest of North East is largely dominated by local players with 
smaller inventories and limited variety of product offerings. Thus, there is an urgent 
need to focus towards development of quality accommodation infrastructure across the 
region to unlock the true potential of North East.
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Exhibition and B2B meetings
The Exhibition and B2B meetings were held from April 29 - 30, 2019 at JECC, Jaipur. 

Mr. Suman Billa, Joint Secretary Tourism, Government of India inaugurated the Exhibition on April 29, 2019 
along with Ms. Sreya Guha, Principal Secretary–Tourism, Art & Culture, Government of Rajasthan, Ms. Aashima 
Mehrotra, Director, Ministry of Tourism, Government of India and Dr. Jyotsna Suri, Past President, FICCI; 
Chairperson, FICCI Tourism Committee & CMD, The Lalit Suri Hospitality Group, and declared the exhibition 
open to B2B meetings.

The exhibition comprised of 290 Indian sellers who showcased the diverse tourism portfolio of India with 
302 booths in GITB. The sellers comprised of the Ministry of Tourism, Government of India, the Department 
of Tourism, Government of Rajasthan, State Governments of Odisha, Gujarat, West Bengal, Madhya Pradesh, 
Punjab, Chandigarh, Goa, Tamil Nadu, Kerala and Karnataka; Rajasthan Heritage Hotels Pavilion set up by the 
Indian Heritage Hotels Association, prominent hoteliers, leading tour operators and travel agents, spa and 
resort owner, travel magazines and other organizations catering to tourism in India. 

There were 290 foreign buyers from 47 countries (given below) who participated in the Great Indian Travel 
Bazaar ’19.  

Country

Argentina Australia Azerbaijan Belgium Brazil

Bulgaria Canada Chile China Colombia

Croatia Czech Republic Denmark Estonia Finland

France Germany Hungary Iceland Indonesia

Israel Italy Japan Korea Latvia

Malaysia Mexico New Zealand Norway Peru

Philippines Poland Portugal Romania Russia

Singapore Slovenia South Africa Spain Sweden

Thailand The Netherlands Turkey Ukraine United Kingdom

USA Vietnam

There were 11236 prescheduled and structured B2B meetings held between the Buyers and Sellers on April 
29 & 30, 2019 at the booths of the Sellers. 

The B2B meetings held between foreign buyers and Indian sellers focused exclusively on Inbound Tourism. 
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Left	to	Right	:	 Dr. Jyotsna Suri, Past President, FICCI; Chairperson, FICCI Tourism Committee & CMD, The Lalit Suri Hospitality Group , Mr 
Hiroshi, Tabata, Commissioner, Japan Tourism Agency, Ministry of Land, Infrastructure, Transport and Tourism, Mr. Suman Billa,Joint 
Secretay Ministry of Tourism, Mr. Kenji Hiramatsu, Ambassador of Japan to India, Ms. Sreya Guha, Principal Secretary-Tourism, Art 
&Culture, Government of Rajasthan, MS. Aashima Mehrotra, Director, Ministry of Tourism, Government of India
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Showcasing of Palace on Wheels on April 29, 
2019 to the Foreign Buyers

A special showcasing of the Palace on Wheels with an interaction between Rajasthan Tourism, led by Ms. Sreya 
Guha, Principal Secretary–Tourism, Art & Culture, Government of Rajasthan  and Dr. Bhanwar Lal, Director-
Tourism, Government of Rajasthan, and the  foreign tour operators, was held on April 29,2019 at the Durgapura 
Station, Jaipur. 
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Post event FAM tour for foreign buyers organized by 
Rajasthan Association of Tour Operators (RATO)
In	order	to	better	understand	the	product	and	gain	a	first-hand	experience,	the	foreign	buyers	undertook	a	post	event	
FAM tour organized by the Rajasthan Association of Tour Operators (RATO) that covered the tourism destinations of 
Rajasthan spread over 3 itineraries. 

GLIMPSES FROM THE FAM TOUR

DATE FAM TOUR DESTINATIONS COVERED

May 1-4, 2019 FAM Tour No 1 Jaipur – Bundi – Udaipur – Deogarh – Jaipur

May 1-4, 2019 FAM Tour No 2 Jaipur – Sariska   – Sawai Madhopur – Jaipur

May 1-5, 2019 FAM Tour No 3 Jaipur – Jodhpur – Jaisalmer – Bikaner -jaipur
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Networking Inaugural Cocktails & Dinner

The Cocktail and Dinner was hosted by The LaLit, Jaipur. It was held after the Inaugural of GITB on April 
28,2019 at The Lalit, Jaipur. The Dinner provided an  opportunity for more than 2000 tourism industry 
professionals from all across  India and the foreign buyers from 47 countries to interact and network.
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TRAVEL BAZAAR SECRETARIAT
Federation of Indian Chambers of Commerce and Industry
Phone: 011-23487490, 23311720, 23322539, 23487576, 23487459 (New Delhi)
0141-2621345, 5103768 (Jaipur)
Email: manish.ahuja@ficci.com, atul.sharma@ficci.com, samanda.syiem@ficci.com
anirban.chatterjee@ficci.com, chetan.mehta@ficci.com 
Web: www.greatindiantravelbazaar.com, www.ficci-gitb.com
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